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RESPONDENTS SUMMARY VIEW

TRAVEL PROGRAM GEOGRAPHIC SCOPE INDUSTRY SEGMENT DISTRIBUTION
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TOTAL BUSINESS TRAVEL EMISSIONS GLOBAL BUSINESS TRAVEL SPEND

BUSINESS TRAVEL EMISSIONS BREAKDOWN

Share of survey respondents’ business travel emissions as a percentage of their total Share of survey respondents’ business travel spend in the
emissions last 12 months

Average share of company business travel emissions across travel
categories

Other 4%

Ground Transport
14%

e Over 50% of total emissions ¢ >$500M

e 31-50% of total emissions ¢ $101-500M

¢ 16-30% of total emissions ¢ $51-100M

® 6-15% of total emissions ¢ $21-50M Hotel 16%

¢ 1-5% of total emissions ¢ $5-20M

e Less than 1% of total emissions * <$5M Air Travel 66%

o Dont Know o Dont Know

@ Air Travel @ Hotel ® Ground Transport @ Other

MEDIUM-TERM BUSINESS TRAVEL EMISSION REDUCTION TARGET
Share of survey respondents with medium term emission reduction target

No medium target set Plan to set medium target Target set for 2025-29 Target set for 2030-35
91% 24% 12% 13%

® No medium target set ®Plan to set medium target @ Target set for 2025-29 @ Target set for 2030-35

Scope of medium-term (2025-29) target set* Scope of medium-term (2030-35) target set*

e Emission reduction target is Net Zero

e Emission reduction target is 51-90%

e Emission reduction target is 30-50%

e Emission reduction target is less than 30%

e Emission reduction target is over 50%
e Emission reduction target is 30-50%
e Emission reduction target is less than 30%

OVERALL MATURITY SCORE

INDUSTRY MATURITY SCORE MATURITY SCORE BY INDUSTRY SEGMENTS

Average maturity score across four categories of business travel emissions Average maturity score (0 to 5) by industry segment
management
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MATURITY SCORE BY TRAVEL PROGRAM GEOGRAPHIC SCOPE MATURITY SCORE BY SIZE OF TRAVEL PROGRAM

Average maturity score (0 to 5) by travel program geographic scope Average maturity score (0 to 5) by global business travel spend

2.8
2.1
1.7 1.7 1.6 1.5 1 5 1.5 1.7

Europe LATAM Global Africa North America APAC Middle East <$5M $5-20M $21-50M $51-100M $101-500M >$500M

*Denotes that the graph shows a sub-set of responses based on the response to a previous question
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TRAVEL DECISIONS

TRAVEL DECISIONS INDUSTRY MATURITY SCORE
Average maturity score for travel decisions
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TRAVEL DECISIONS MATURITY SCORE BY INDUSTRY SEGMENT
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TRAVEL DECISIONS MATURITY SCORE BY TRAVEL PROGRAM GEOGRAPHIC SCOPE

TRAVEL DECISIONS MATURITY SCORE BY SIZE OF TRAVEL PROGRAM
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LATAM Europe Global Africa APAC Middle East North America <$5M $5-20M $21-50M $51-100M $101-500M >$500M

INCLUSION OF SUSTAINABILITY CONSIDERATIONS IN TRAVEL POLICY CARBON FEE
Share of survey respondents' level of inclusion of sustainability considerations Share of survey respondents’ adoption of carbon fee for carbon emissions generated from business travel

Plan to Embedded No carbon fee levied Plan to levy carbon fee
32% 39% 76% 17%

@ None @Plan to @ Embedded @ Embedded and/or mandated @ No carbon fee levied @Plan to levy carbon fee @ Carbon fee levied

Type of sustainability considerations included in their travel policy* (n=118) Survey respondents’ average carbon fee per ton of CO2e levied*

Evaluate necessity of business trip 79%

Economy class for domestic trips
Direct flights over flights with layovers
Combine multiple trips
Shift to rail for inter-city trips
Choose hotels close to meetings
Choose electric/hybrid vehicles
Choose sustainable hotels
Flight option with lowest emissions
Justification required for same-day trips

e More than $200 per ton
¢ 3101 - $200 per ton

¢ $26 - $50 per ton

@310 - $25 per ton

e Less than $10 per ton

CARBON BUDGET
Share of survey respondents’ status of carbon budget allocation

No carbon budget Plan to Limite... Strate...
66% 20% 4% 7%

® No carbon budget ®Plan to @Limited allocation (for some business units) @ Strategic allocation (for all business units) ® Mandated allocation

EMPLOYEE ENGAGEMENT CORPORATE BOOKING PLATFORM FEATURES
Share of survey respondents’ level of inclusion of employee engagement initiatives Share of survey respondents’ level of inclusion of sustainability features in their corporate booking platform

Plan to Have taken initiatives Plan to Has features
33% 32% 22% 68%

® None @Plan to @ Have taken initiatives ® None ®Plan to ® Has features

Type of employees engagement initiatives adopted* (n=77) Type of sustainability features included in corporate booking platform* (n=163)

. L )
Trainings to choose sustainable options Carbon calculator for trip estimation 68%

Information to choose sustainable options 67%
Reports showcasing travel emissions

Rail booking option 67%

Incentives for achieving sustainability goals
Filters for sustainable options 40%

Sustainability Innovation challenge competitions Advanced analytics for trip booking 279,

*Denotes that the graph shows a sub-set of responses based on the response to a previous question
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EMISSIONS TRACKING

EMISSIONS TRACKING INDUSTRY MATURITY SCORE EMISSIONS TRACKING MATURITY SCORE BY INDUSTRY SEGMENTS

Average maturity score for emissions tracking
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0 = No Activity, 1 = Planning, 2 = Starting, 4 = Advanced, 5 = Industry Leading Beverage and Life
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EMISSIONS TRACKING MATURITY SCORE BY TRAVEL PROGRAM GEOGRAPHIC SCOPE EMISSIONS TRACKING MATURITY SCORE BY SIZE OF TRAVEL PROGRAM
3.7
2.3
2.7
Global Europe Africa North America LATAM APAC Middle East <$5M $5-20M $21-50M $51-100M $101-500M >$500M

BUSINESS TRAVEL EMISSION TRACKING
Share of survey respondents’' business travel emissions' tracking

No tracking Plan to track emissions Tracks emissions
24% 14% 62%

e No tracking ePlan to track emissions e Tracks emissions

Type of calculation methods adopted for tracking business travel emissions* (n=150)

Third-party support

Industry average emission intensity metrics

Trip specific emission intensity metrics

Supplier specific emission intensity metrics

EMISSIONS REDUCTION TARGETS SCOPE 3 EMISSIONS REPORTING
Share of survey respondents’ business travel emissions overall targets Share of survey respondents' inclusion of scope 3 emissions in reports

Report for scope 3 and split out for business travel
30% Does not report Scope 3 emissions
e Scope 3 targets without distinct business travel emission target 38%

® Scope 3 targets with distinct business travel emission target
e Plan to set targets
e No targets

Share of survey respondents’ business travel emissions external targets out of overall targets

e External targets validated by a 3rd party
e External targets validated by SBTi

e External targets set without validation

e Plan to set external targets

e No external targets

Report for scope 3 without splitting out business travel

19%
° Plan to report scope 3 emissions 14%

® Does not report Scope 3 emissions @ Plan to report scope 3 emissions ® Report for scope 3 without splitting out business travel ® Report for scope 3 and split out for business travel

*Denotes that the graph shows a sub-set of responses based on the response to a previous question
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SUPPLIER ENGAGEMENT

SUPPLIER ENGAGEMENT INDUSTRY MATURITY SCORE SUPPLIER ENGAGEMENT MATURITY SCORE BY INDUSTRY SEGMENTS
Average maturity score for supplier engagement
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SUPPLIER ENGAGEMENT MATURITY SCORE BY TRAVEL PROGRAM GEOGRAPHIC SCOPE

SUPPLIER ENGAGEMENT MATURITY SCORE BY SIZE OF TRAVEL PROGRAM

Africa LATAM Europe Global North America Middle East APAC <$5M $5-20M $21-50M $51-100M $101-500M >$500M

SUPPLIER CLIMATE CRITERIA
Types of climate criteria used for supplier selection

No climate criteria Plan to use climate criteria Use climate criteria
44% 22% 34%

e No climate criteria e Plan to use climate criteria e Use climate criteria

Types of climate criteria used for supplier selection* (n=82)

Sustainability policies and targets

85%
Sustainability certifications and accreditations

Calculate and report emissions publicly 48%
Waste management program 48%
Sustainable-certified F&B products 40%

Water conservation program 40%
Activities for bio-diversity protection 33%

Use of renewable fuels 26%

Option of carbon compensation or removal

SUSTAINABLE PROCUREMENT STANDARDS CONTRACTUAL REQUIREMENTS

Share of survey respondents including sustainability questions in their procurement process Share of survey respondents’ inclusion of sustainability clauses for contracting with

suppliers

Defined sustainability clauses with improvement requirements

6%_\

General sustainability clauses included

24%

e Include GBTA's Sustainable Procurement Standards
e Plan to align with GBTA's Sustainable Procurement Standards

e Include third party or own company's questions No sustainability clauses

50%
e Plan to include sustainability questions

e No sustainability questions included

Plan to incorporate sustainability clauses/
21%

® No sustainability clauses ®Plan to incorporate sustainability clauses ® General sustainability clauses included ®Defined sustainability clauses with improvement requirements

*Denotes that the graph shows a sub-set of responses based on the response to a previous question




#¢ GBTA Foundation GBTA SUSTAINABILITY ACCELERATION CHALLENGE DASHBOARD in collaboration with acCenture

FILTER PANEL

Clear all selections I

<
<
<

Global Spend on Business Travel Industry Segment Travel Program Geographic Scope No. of Respondents (n)
All N LA LA N 241

DECARBONIZATION

DECARBONIZATION INDUSTRY MATURITY SCORE DECARBONIZATION MATURITY SCORE BY INDUSTRY SEGMENTS
Average maturity score for decarbonization
2 3
1 | I ' ' '
' Energy (Utility, Finance, Banking Consultingand  Transportation Technology, Other Pharmaceuticals, Public Agencies Manufacturing, Retail &
0 O 7 5 Production, and Insurance Professional and Travel Telecom, Media Healthcare Equipment/Parts, Consumer
. Trading, etc.) Services Services Biotechnology Building Goods, Food and
0 = No Activity, 1 = Planning, 2 = Starting, 4 = Advanced, 5 = Industry Leading Sa;gnLéfees Beverage

DECARBONIZATION MATURITY SCORE BY TRAVEL PROGRAM GEOGRAPHIC SCOPE DECARBONIZATION MATURITY SCORE BY SIZE OF TRAVEL PROGRAM

Europe LATAM Global North America APAC Africa Middle East <$5M $5-20M $21-50M $51-100M $101-500M >$500M
ANNUAL COMMITMENT (CURRENT) TO PURCHASE SAF CERTIFICATES

AIR TRAVEL TO BE ABATED THROUGH SAF CERTIFICATES BY 2030

Share of survey respondents’ level of investment in purchasing SAF certificates (per year) Share of survey respondents’ plan to abate percentage of air travel emissions through SAF certificates

e Over $1 Million

e Over $250K to $1 Million
e $25K to $250K

e Less than $25K

e Plan to purchase

e No purchase

e Dont Know

6% it
BEAE = -

Over 40% of Air  31-40% of Air 21-30% of Air 11-20% of Air 6-10% of Air 1-5% of Air 0% of Air Travel Dont Know
Travel Travel Travel Travel Travel Travel

SAF CERTIFICATES PURCHASE GROUND TRANSPORT TO BE ABATED THROUGH EVS BY 2030
Survey respondents’ methods used to buy SAF certificates* (n=56) Share of survey respondents’ plan to abate percentage of ground transport emissions through the use of EVs

Through airlines

Other

Through SAF producer/retailer
Through TMC

Through buyers’ alliance

Through Logistics Provider p&% 120 15%
o 2 — -

Through NGO 81-100% of  61-80% of Ground 41-60% of Ground 21-40% of Ground  1-20% of Ground 0% of Ground Dont Know
Ground Transport Transport Transport Transport Transport Transport

CARBON COMPENSATION INITIATIVES ANNUAL COMMITMENT (CURRENT) TO INVEST IN CARBON GREEN PREMIUM
Share of survey respondents’ adoption of carbon compensation initiatives COMPENSATION INITIATIVES Share of survey respondents readiness to pay extra for a

Share of survey respondents’ level of investment for Carbon sustainable alternative
Compensation Initiatives (per year)

Plan to adopt 21%
an to adop Less than $25K 22%

Dont Know 34%
e Pay more than 25% extra

e Pay 16-25% extra
e Pay 11-15% extra
e Pay 7-10% extra
e Pay 4-6% extra

e Pay 1-3% extra

None 55%

Investing in nature-based removal
8%

e Pay 0% extra

Investing in technology-based removal e Dont Know

0% Over $1 Million to $5 Million
$25K to $250K 24% 5%
Investing in nature and technology-based removal

6%

Invested in carbon avoidance offsets
10% Over $250K to $1 Million 15%

®None @Plan to adopt @ Investing in nature-based removal @ Investing in technology-based removal @ Investing in nature and technology-based removal @Invested in carbon avoidance offsets @ Over $1 Million to $5 Million @ Over $250K to $1 Million @ $25K to $250K eLess than $25K e Dont Know

*Denotes that the graph shows a sub-set of responses based on the response to a previous question




